OGOTA: NEW

L MU ”””

-_—

A il
= l

—

pe

il
i

EE-0a 10 1

- .
=19 11TY

—

_‘ E RSN Eeee——" 1

1

4

- YD :
P ; 11l LU A B g
_ .l e T Tl '_ij ! AL i
113 f= i g
E3EE - 3l o g :
o 2 ?h {! 1] 8 .
2 n ol =

||-

|uis

f













Coffee and Tourism

Second most
consumed beverage

2.8 Billion cups

Coflee tourims
becomes a "thing"

Following
examples such as
wines or craft
beer

Increasing trend

Coffee tourism
one of the
grastronimical

leaders in growth
([Euromonitor, 2022)

New coffee tourism

More than
visiting coffee
farms



SECOND & THIRD
WAVE WAVE

SPECIALTY
COFFEES

COFFEE
CHAINS

e Commodity \ e Coffee Brands
® Mass \ ® sSpresso

consumption culture

o Utilitarism ® Globalization
URISM - NO TURISM

TRADITIONAL
COFFEE

® Origin tracking

e New small
brands

® Trends

YES TURISMI




FOURTH

WAVE

COFFEE CONSCIOUS
SCIENCE COFFEE
Exactitud * Cultural
Novelty egitimacy
Technology ®* Democratization
and equipment ® |[nnovation from

Tradition
® Producer's
Countries

Consumer's
Countries









New Barista
World
Champion

DiegO Campos _
Colombia



| ' b "
! *4 | 'T\ P N
%\\ d ! \ . &

- M

 Bogota is the leading
cily in specialty

’ coflee shops in
Colombia

Pre an post pandemic
Bogota Is the main city to

\ ' G
Y@l .
E-,‘- find specialty and

Independent coffeeshops
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So how about we grab a
cup of the best coffee
1n A X

. SATW Convention
é%@ 8-12 September

@caffacolombia
gerencia@caffacolombia.com



